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2009 WEDDING BUDGET SURVEY RESULTS-
Category Average Spend 2009
- * o ~b R ] - .
Reception Venue $12,838
. .. Recepti
" Reception DJ $892 - el - f <oy
r - . — | ~ L 1
2 e Photographer $2,444 ) "‘t ‘
s - ¥I0800200ET . 4
e WeddingPla 1,728 ‘ - ¥ o b
Weddir;_:&n 134 3 . | s
orist/Decor $2,093 s =< L ' ,
Invitations $509 —
Wedding Cake $559 AVERAGE WEDDING STATISTICS:
Ceremony Musicians $451
Catering (cost per head) $63 9 Number of guests:149 (nearly the same as 2008)
Wedding Day Transportation ~ $692 1 Number of bridesmaids 5
Favors $292 1 Number of groomsmen 5
Rehearsal Dinner $1 163 I Length of engagement13.4 months
Engagement Ring $5.847 9 Most popular month to get engagedl?ecember (16%)
9 Most popular month to have a wedding:June (17%)
I  Number of weddings per year:26,143
MISSION STATEMENT: '
TO PROVIDE THE TOOLS NECESSARY TO PRODUCE A WEDDING EVERYONE W NVWWIT
8.5 X 11, FULL COLOR WEDDING PLANNING WORKBOOK, AS WELL AS AN EFFECTIVE CHANNEI
NICATION FOR WEDDING PROFESSIONALS AND BRIDES. - -
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- BRIDAL WORKBOOK STATISTICS -

STATS:

I Average number of books distributed: 900+ a month (10,800 annually)

I Website Hits: Over 100,000 a month

Y| Average Time Brides Spend on our Website Before
Clicking over to our Featured Vendors Websites:
1.5 minutes

I New Registered Bride Leads Emailed to you a Month:
50-300

DISTRIBUTION:

I Major bookstores including Barnes & Noble,
Amazon.com, Abe Books, Alibris, etc..

f Bridal Shows & Events

f  Online

 Local Wedding Merchant Shops

 Affiliate Program

Direct Traffic 58%

" (Bookstores, Recommendations, You Tube,
- Email Campaigns, Radio, Affiliate Program)

WHERE DOES OUR
EXPOSURE COME
FROM?
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WEDDING WORKBOOK

Plan a Portland Wedding
everyane will envyl

Drvss Your Body Type, Your Man & Your Party
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-WHY PARTNER WITH US? -

Advertising Components
Included in your Package

THE KNOT

BRAVO
WEDDINGS

PORTLAND
BRIDE & GROOM

MYPORTLAND-
WEDDING.COM

PORTLAND
WEDDING WORKBOOK

FULL PAGE,
COLOR PRINT AD

v

v

v

ONLINE BANNER AD
LINKING TO YOUR SITE

v

v

v

v

BRIDE LEADS

4

v

- E-NEWSLETTER -
WE BROADCAST YOU TO
BRIDES VIA EMAIL

BLOG POSTS,
FACEBOOK & TWITTER
MENTIONS

10 MINUTE INTERVIEW
ON THE PODCAST SHOW

VIDEO INCLUSION

a

AUDIO -BITE (5 minute audig
of you attached to your onling
ad which humanizes an othe

wise static ad)

NN NNAARN

PRICES

$6,200.00

* Prices are for 12months of advertising.

$1395.00

$8,479.00

$800.00

$799.00
AD DESIGN INCLUDED




- TESTIMONIALS -

WHAT DO WEDDING VENDORS THINK?

1 "l'love the workbook and my experience with you.
| bring the workbook to all of my meetings with
brides and they love it too."

Radiant Touch Weddings, Portland vendor

1 "Working with you has been a wonderful experi-
ence and I'm happy to recommend you to any ven-
dor." Steve Tinetti Photography

1 "I'm so nervous to hear myself on the podcast radio
show but I love the exposure I'm getting from be-
ing a part of the workbookPink Blossom
Events, Seattle vendor

WHAT DO BRIDES THINK?

T "I'm such a fan of the bridal workbook$Janal

Faras
T "This is a great book and very useful to us brides." €. we have many many more very he
Delores Franks like to add you to that list. Please let us help you succeed in

marketing to brides.



- PLEASE CHOOSE A PACKAGE -

SILVER PACKAGE: GOLD PACKAGE:
1 7.5x10 full color print ad in the Portland Wedding Workbook. Work- €. EVERYTHI NG I N THE SILVER PACKAGE PLUS
book is distributed for 12 months. KETING AT ITS BEST!

1 2x2 banner adlinking directly back to your website. 12 months on the )
website 1 SOCIAL MEDIA NETWORKING - You tell us your specials and

events and we turn around and blog, post to Facebook and Tweet about

T Audio-bite: 5 minute audio of tips and ideas for brides while telling them creating the buzz you need. This is an excellent component if ,
them why youodre the expert and why they ¥RHAI8 BO{aPibmayoWi t ghgpcial media or

sets you apart from your competition? This humanizes an otherwise o
static ad 1 DIRECT EMAIL - We send out a newsletter to aptbrides every

Tuesday and include your specials and information about you. We do

f  Bi-Weekly Bride Leadswith brides name, email address and phone this by recommending you as someone to pay attention to.

number
i PODCAST RADIO SHOW INTERVIEW - Personal on@n-one pod-

cast show interview that blasts to thousands of brides in the area via

YouTube, Blogs and RSS feeds. We set you up as the expert once again

and someone worth paying attention to. We talk about why brides

should buy from you. The podcast interview is included on our media

page as well as youobre given the ht ml

9 Complimentary Ad Designis INCLUDED at no additional charge.
Yes, you get the final approval say on your ad design.

TOTAL: $499.00 ANNUALLY

** A payment plan of $45.00 a month for 12 months is available ) ) )
 VIDEO INCLUSION - We include a video of your services on our

website under the category youbre feat
services and..again, sets you up as an expert.

TOTAL: $799.00 ANNUALLY OR $75.00 a month for 12 months.

WE ONLY ALLOW 4 VENDORS IN EACH CATEGORY IN OUR WORKBOOK, ON
OUR WEBSITE, IN OUR BLOG AND E-NEWSLETTERS. THIS ENSURES THAT YOU
WON'T GET LOST & YOUR ADS WILL BE SEEN!



- READY TO JOIN US? -

CONTACT:
Anne Svoboda
(503) 4711346
anne@bridalworkbook.com

DEADLINE: August 15, 2010

Main Office Location:
121 SW Salmon Street suite 1100
Portland, Oregon 97204

www.portlandweddingworkbook.com



